
Loyalty Credit Discounts for 
Loyalty Programme 

GTP iCommerce instructions on how 
to set up loyalty credit discounts 



Disclaimer 

• The loyalty credit functions are only available 
on Darth CMS web sites. 

• Additional Setup Fees may apply for web sites 
wishing to use the loyalty credit functions 
described in this document or modification to 
suit their purposes, if they do not have a Darth 
web site. 

• This document describes the default setup 
that is set up the easiest. 



LOYALTY Credit DISCOUNTS 

• Loyalty credits are rewards direct to the 
purchaser or user 

 

• This is different to affiliate credit which is a 
reward given to one person (person A) based 
on someone else (person B) making a 
purchase (that person A triggered by telling 
person B about) 

 



LOYALTY Credit 

• Loyalty credit is expressed in monitory terms. 

• E.g. $0.85  

 

• The client Needs to be logged on to the website 
to use any credit (this won’t change) gained from purchases 
(both loyalty or affiliate) 

 



Setting the Percentage of Product 
Price as Loyalty Credit Value 

• Loyalty credits are calculated based on the 
purchase price of the products being 
purchased 

• Calculation of Loyalty credits excludes postage 
and freight costs 

• It excludes discount amounts. i.e. if the 
products total was $100 and a discount 
voucher of $20 was applied. Only $80 should 
earn the loyalty credits. 

 



Setting the Percentage of Product 
Price as Loyalty Credit Value 

• Loyalty credits are calculated as a percentage 
of the product value being purchased. 

 

• For example if the Rate set is 5% then on a 
$100 purchase, $5.00 credit should be 
accumulated to put against future purchases 



Where to Set Loyalty Commission 
Rules 



Setting the Loyalty Credit Rate as a 
Percentage 



Percentage of credits 

• The percentage option allows you to set a rate 
at which customer credit is calculated. 

• The customer receives a credit for a future 
purchase based on a percentage of their total 
purchase value 

• Example. 5% will calculate to a $5 credit for a purchase value of $100 



Setting a Flat Amount for Loyalty 
Credits for Product Purchases  



Flat Amount  

• The flat amount option for calculating a 
customer credits enables you to give a fixed 
dollar amount of credit to a customer as a 
reward for purchasing from you. 

• The amount given is not related to the actual 
purchase value. 

• Example: If 20 is the flat credit amount then $20 of credit is given to the 

customer for their next purchase. 



Other Rules 

• These rules establish when loyalty credit can be 
given AND how loyalty credits can be used. 

 

E.G. 

– Only give loyalty credits for purchase values over $100  

– AND Only allow use of loyalty credits for purchase 
values over $150 

– Only allow loyalty credit to be used when it reaches 
more than $20.00  (This is the best one)  



Minimum Total of Ordered Products 
Before Loyalty Credit is Applied 

This sets the minimum 
value an order needs 
to reach before the 
customer can benefit 
from earning loyalty 
credits. 



Maximum Loyalty Credit That Can be 
Accrued on Any Order 

This is to stop loyalty 
credits being given that are 
too generous. 
 
If a customer places a 
$2000 order you may want 
to cap the amount of 
loyalty credit given for 
each purchase.   
 
This option gives you that 
control. 



Minimum Loyalty Credit  
Used on Any Order 

This sets a minimum 
amount of credits that 
have to be used on a 
purchase. 
 
This means that the 
customer will likely have to 
make multiple purchases 
before they will be able to 
benefit from earning 
loyalty credits.  



Maximum Loyalty Credit That Can be 
Used on Any Order 

This is to stop customers from 
using a large collection of 
loyalty credits in one purchase. 
 
Preventing large expenditures 
of credits on a single order is 
preferential as it requires the 
credits to be spread out over 
multiple purchases.  
 
 
 



Maximum Expiration period  
The expiration period allow 
you to set the amount of 
time in months, before the 
credits a customer has 
gained through purchases 
will expire and therefore 
no longer useable. 
 
This encourages customers 
to use their credits before 
they expire. 



Install Loyalty Rules 



End of Section 



Assigning Loyalty Credit 
Retrospectively to Customers 

How to assign loyalty credit based on 
customers previous orders 



Assigning Loyalty Credit to Orders 

• This new feature provides the ability to add 
loyalty credit retrospectively to customers 
orders.   

 

• The amount of credit added is based on the 
current rules set in place for loyalty credit. 



Login to the CMS 



Choose the Status and Date of the 
Orders you Wish to View 



Search for the Orders 



View the Orders 



Select the Customer that will Receive 
Loyalty Credit 



Congratulations 

• You now know how to set up the loyalty credit 
program for you customers as they make 
purchases. 

 

    And 

 

• Add loyalty credit retrospectively to customers 
that will encourage more sales.  



Check out Affiliate Credit 

• Affiliate credit allows you to reward your 
customers who generate business for you by 
recommending your services/products 

 

• Follow the link for more information: 
– http://gtpsupport.gtp-icommerce.com.au/viewArticle//Affiliate+Marketing+On+Your+Site  

http://gtpsupport.gtp-icommerce.com.au/viewArticle//Affiliate+Marketing+On+Your+Site
http://gtpsupport.gtp-icommerce.com.au/viewArticle//Affiliate+Marketing+On+Your+Site
http://gtpsupport.gtp-icommerce.com.au/viewArticle//Affiliate+Marketing+On+Your+Site


End of Presentation 

• GTP iCommerce Support 

• Email support@gtp.com.au 

• http://gtpsupport.gtp-icommerce.com.au  

• Ph: 1300 853 533 

 

• www.gtp-icommerce.com 

• www.gtphub.com 
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