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SEQO for GTP iCommerce Web Sites

On Page Optimisation Guide
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Website Address Optimisation

 Website Address (URL)

— Where possible use a
domain name with at
least one of your most
popular keywords in it.

—  E.g. www.perthquadbikes.com is a better web
address than the company name of
www.dcimports.com for a quad bike company

{2 Perth Quad Bikes and ATVs Western Australia | Racing | Farming | Fun | Work - Windows Internet Explorer FEX

(<IS)

V|| 8] 4|[X| [ red wine perth

e ot e v T \Neb Address Contains Keywords

i Favorites | 55 ) coffee perth - Google Search | ContentBoss - unique article... £ ] Find search engines across ... & | Free Hotmall €] GEEKTOOLS [G] Google Adwords Keyword T...

58~ | @Body Shapers - Lin... | $rut delivery perth ... | # white vine perth - ... | B Perth QuadBk... X | | - B [ @ v Page~ Safety~ Toos- @- 0 i Bl @ S

CHECK OUT OUR QUAD BIKES |
110CC QUAD BIKES
150CC QUAD BIKES

250CC QUAD BIKES

400CC QUAD BIKES
50CC QUAD BIKES
SPARE PARTS

N AT - \ o A R\

T o4 g R 5

- = Come Ride With Us
Welcome to Perth Quad Bikes Join the

Perth Quad Bike Club!

Example shows where the web address is in the
web browser.

URL stands for Uniform Resource Locator.



http://www.perthquadbikes.com/
http://www.dcimports.com/

e Title Tag

— The title tag of a web
page should always
contain the keywords
you want to rank for.

— Order Keywords in the title
tag from the most popular
key phrase.

—  You will be able to manage the title tag with your
editor

£ Executive Coaching Perth - Leadership Coaching, Transitional, Change, Change Management, Perfor - Windows Internet Explorer

Fle Edt View Favortes Tods Hep \ )
x Bt B o Title Tag Content - Very Important

iy Favorites | 5 ] coffee perth - Google Search 2 | ContentBoss - unioue artice... €] Find search engines across ... €] Free Hotmal €] GEEKTOOLS [G] ool AdWords Keyword T..,

-8

53 - Klloody shapers - tnge... | frue deivery perth - .. | #Juhie wine perth - Go... [lExecutive Coachi x|

@ v Pager Safetyv Tooke @- 0 pd B @ 53

Coaching, Transitional, Chanae, Change Management, Performance Coachin

Executive Coaching Perth - Leadersh

LAI\/IF’L:GHTEF?

"People Performance for Profit"
(IR 21 - 6189288 1780 ]

Emal Enquiny

Become a High Performer, using our unique
expertise in individual and organisational coaching.
aching

Coaching can provide you with an unmatched
advantage in your business and individual success.
Whether they be times of transition, expansion,
change or the constant drive to better yourself,
coaching provides you with one-on-one insight and e
motivation to reach higher than you ever could G
alone.

peaking

\I:-r;tr?\]/:w:gﬁ‘;'remm‘aHCE SToUF EREE
Newsletter!

Just as our 7 Step Performance Improvement Sysfem works with ﬁ

organisations and teams, so it works with the indhidual By setting a

vision, concrete goals and measuring your

progress. you will reach your personal and

business goals faster and with greater

surety.

Client Suc:
Why Choose Lamplighter?

Resources

r People @
“ The 7 Step.
Lamplighter Peaple
Performance

- J

Our coaching is buit on decades of training
and experience in helping people and

A

v

It v Jamplighter. com.au] @ Internet G- Bioom -

Example showing where the title tag
content displays in the web browser
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Header Tag Optimisation

 Header Tags
(H1, H2,H3)

— Use your keywords in the
header tags

— Header tags are very
important in telling the
search engines what are your
important keywords

—  You will be able to manage the header tags with
your editor

Home | Riding Apparel | Why Choose Us | Quad Bike Senvice and Repairs | Ballistik Quad Bike Dealers | Location Map | Contact Us

CHECK OUT OUR QUAD BIKES

P . : ~ AR st R
. g | . * N4 == N
p - e = — Come Ride With Us
: Welcome to Perth Quad Bikes Join the
A Perth Quad Bike Club!
i H2 Tag 2

2 Please enjoy browsing Perth Quad Bikes' awesom <
Action Video Join Now
It is chock full of exciting quad bikes of all sizes, with all the accessories
DEALERS WANTED you need to get you out there enjoying the exhilarating freedom of
quad bike riding.
DC Imports is looking for new

Example shows a H1 tag as the first
line of text the search engines see and
a H2 tag containing targeted keywords
on the home page.




mgtpicommerce

Body Copy Optimisation

& Quality Assurance - Kolbe Business Systems | Systemisation & Business Coaching | Organising Cha - Windows Internet Explorer

gg}v |[&"—|h»‘ omaufyi i e v (B[4 [x E,Edwmpenh |p 5

* Body Copy

— Ensure that you include your
keywords in the body copy

— Position keyword phrases
near the start and near the
end of the body copy

— Use keywords from 1-5 times
per 100 words.

—  You will be able to manage the body copy with
your editor

Fle Edt Vew Favores Tools  Help

x Eoneat B &

i Favorites H; 3 coffee perth - Google Search | ContentBass - unique artice... €| Find search engines across ... | Free Hotmal &) GEEKT0OLS [ Google Adwords Keyword T

&L

(& Body shapers - Lin, .

23 fruit defvery perth ...

»

§ white vine perth - . ‘L‘mquahwnssuran x ‘_‘ B - B = - Page- seey- Toos- @ P PP EES

Quality Assurance - Kolbe Business Systems |

When business owners want clarity and accountability
in their business they call Kolbe Systems

isation & Business Coaching | Organising Charts | Business Organisation | Quality Assurance | Continious Improvement | Pe A

Q.a-80s

KolbeSystems

Advice Line
Ph: 38~ 1300005356 @

Home | Why Kolbe Systems

Business Systems

@ Business Organising Charts
W Business Statistics

@ Quality Assurance

| Continuous Improvement
B Policy Writing

& Internal Communications
W Business Consulting

@ Job Manuals

W Filing & Paper Systems

W Business Templates

We System

ErSma\l Business

[ Medium Business

FAQ | Client Comments | Case Studies

Quality Assurance

Quality Assurance or QA for short refers to a program for the "systematic
monitoring and evaluation of the various aspects of a project, service, or
facility to ensure that standards of quality are being met."*

Our definition of quality assurance covers all of the above definition but also
includes:

+ Staff Training

+ Team Recognition

+ Quality control of suppliers
+ Client/customer recognition

and many more areas of business to

cater for a more holistic approach
to Quality Assurance rather than
focusing just on the product or service

For mere understanding of Quality Assurance please book on
- 1300005356 @ for a free office walkthrough

Contact Us

FREE Business
Organising Checklist

Plus receive a Free
Business Systemisation
Education Pack

. J

v

Done

& Internet v Bi00% -

Example of how the targeted keyword “quality
assurance” should be worked into the start
middle and end of the body copy.




<>- gtpicommerce

On Page Optimisation: Internal Linking

* Links containing keywords are absolutely critical to good
optimisation

* Internal Linking is where one of your web pages links to
another one of your own web pages

* Google places high importance on the keywords used to link
to a web page (Anchor Text).

* Google also looks at where on the page a link is coming from.
E.g. The menus or main content area.

Y S o [ T
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On Page Optimisation:
Internal Linkin

Each step of the 7-Step Lamplighter People Performance Improvement Sysfem. enacted alone, will have a significant effect
on your business. When combined in the right order for your business, the outcome is spectacular

Our processes and systems are built on our world class expertise in cognition and leamning, human development and

]
L
* Link between your web |
|
° B -
. performance, which means you'll achieve the best in performance improvement. Through our Consulting, Ceaching,
p a g e S u S I n g g O O d Contact Us to book a FREE 30 Speaking or Workshops, we partner with you to drill down to the core issues facing your business and provide solutions that

minute People Performance will help you and your organisation to grow over the long term.

Consultation for your Specific Services and Tools include: i
business! Links to Other Web Pages Containing Keywords

 Peaple Performance Audit™

anchor text. N

v Business & Management Consulting

1
Measure

+ Executive Coaching

v Productiity-Driven Leadership™ 2
Performance
Strategy

v Perfarmance Management Tools

Lamplighter People
Performance

Develap

v Authentic Speaking® Leaders

* Link within the same ‘1 —
web page using good
anchor text.

Improvement
Plan

Retain &
Re-Engage

Implement
1 v Strategic Plannin Systems
|""More Info | 9 g

Example: The area highlighted in
yellow shows keywords linking to
other pages within the same web site.
These links are in the main content
area.
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Applying On Page Optimisation
Strategies within your GTP Web Site

1. Product Optimisation Strategies

2. Web Page Optimisation Strategies
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Product Optimisation Strategies

Product Optimisation is a long tail keyword or
money keyword optimisation strategy

It applies where you use the GTP Products area
of the content management system

If your products are found high in the search
engines you are more likely to get the
business

Y S o [ T
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Product Naming

The way you name products will substantially impact on your search engine
results

Product Names should be

* Descriptive

* include the product name

* Include keywords that searchers use

* Include general keyword phrases

* Include the brand name

* Be appealing and understandable by your customers.

As a general rule do not put in the product name
* Geographic modifiers e.g. Perth
* Buying Modifiers e.g. Buy
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Product Naming 2

The biggest mistake when naming products is where
the business owners and staff name the products so
that they can understand what the product is...

BUT do not take into account that their customers
won’t be knowledgeable on the businesses naming
conventions.

You must name for your customers benefit

Y S o [ T



Product Naming Problem 2

The 2nd biggest mistake when naming products is
where the business owners name many products
with EXACTLTLY the same name. This is BAD.

e.g.
Spotty T-Shirt
Spotty T-Shirt

Instead it should be
Spotty T Shirt —= Womens - White
Spotty T Shirt — Women - Black
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Product Name Example 1:

The below product was sitting in a [E@g" |
bodybuilding protein bars category mﬁm NUTRITION » UFESTYLE  SOLUTIONS s

on the site and named “OHYeah! RTD &= _\ v |G
12 Units” = WIN

A $150 {
VOUCHER {

Flavour | Choose Flavour % And BIG

Quanit "OhYeah RTD Bodybuilding Protein Bars” ~ Discounts!
Recommendation | o suse
Change “OhYeah! RTD 12 units” to i

Subscribe
Portable nutrition at the highest level the OhYeah delivers a pure and natural taste
profile because it is made with fresh diafiltered milk Kettlebells

“OhYeah RTD Bodybuilding Protein
Bars”

e This improved product name has
added in the general keyword

phrases of bodybuilding protein bars. Poor naming of products can hurt

Previqusly it just had the brand name your search engine rankings.
and did not mention what the

product was.



http://build.gtp-icommerce.com.au/ForFitness/supplement/Protein+Bars/Bodybuilding/FF00024B/OhYeah%21+RTD+12+units

Product Names: Too Long

* Sometimes we see business owners go to much the other way
and put everything into the product name making it very long.
This should also be avoided.

* The key thing to note is to make sure the product name has
keywords that would be used in searches.

* An emotive adjective in the product name is fine if it makes
the product more appealing but limit this. E.g. Quality, Fun,
Powerpacked, Stylish...

» Effective product naming is an art and a science. The art
comes from making it attractive to consumers and the science

from making it attractive to search engines.

Y S o [ T
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The Effect of Good Product Naming on GTP
web sites

 Keywords in the product name become the linking text or
anchor text throughout the site

* This creates a powerful link network on your web site that
boosts your rankings for individual products on the money
key words AND for your site in general for highly searched
general keywords.

* Plus there are many other ways at GTP that we apply the
product name in the site to better optimise that product.

Y S o [ T
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Product Optimisation: Product Categories
and Brands

 Make sure your product categories and product subcategories
also contain the most popular keyword phrases within them
where possible

* Brand names should be included where relevant. Otherwise
use the brand field to your advantage by making it contain
keywords related to the product again. E.g a Perth florist
could use “florist perth” in the brand field and have an image
icon showing on the page.

Y S o [ T
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Product Optimisation: Product Codes

* If you do not have set codes from your accounting package
you can try using keywords in the product code

e E.g. Code AB123 could be come “AB123-Supplements”

* This will result in the product image name containing a
keyword which may assist rankings in Google images as well
as search engines in general.

Y S LT ———
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Product Optimisation: Product Descriptions

The product description should firstly be used to describe the
product effectively with all the information a purchaser
would need to make a decision to buy.

Including additional images if required. Laying out information
clearly will help improve sales conversions.

Secondly the product description should repeat within it the
product name keywords AND contain additional popular key
phrases that relate to the product being sold that could not be
placed into the product name.

Y S o [ T
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Optimising Product Category,
Subcategory and LOL Category
Pages

Note: your site may need paid code upgrades or modifications to
take advantage of category optimisation. Request a quote if this is
the case

Y S LT ———
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Product Categories

* The CMS allows you to enter unique Title Tags,
Keywords, Meta Description for each and
every category, subcategory and LOL-Category
(That’s the third level down of categories)

Y S LT ———
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Where Can You Put the Tags

There are 792 products in the database

Category Category  Subcategory Subcategory Low Level Category LowLevel Prices # of
Description Description Category Products
Description
Anaesthetics Edit Accoson Sphygmomanometers Edit Edit Edit 3
Action Positioning Gels Edit Ancillary Products Edit Edit 5
Ankle Slash Foot Edit Edit 6

Slash Heel Pads

Arm Slash Shoulder Edit Edit 10
Slash Elbow Pads
You can add in Title, Description and 4 _ _
Keyword Tags as well as content at the top Chest Rolls Edit Edit 6
and at the bottom of your category pages
by clicking these edit links / I —— —N = ) e
We are on the Product - List Products Cperating Table Pads Edit Edit 6
Page
Pediatric Positioners Edit Edit 8
Positioners Edit Edit 5
Specialty Frame Pads Edit Edit 12
Stirrup Pads Edit Edit 5
Troop Elevation Pillows Edit Edit Edit 3
Cardiovascular Surgery Edit German Reusable Surgical Edit PROMED Forceps Edit Edit 3
and Cardiothorax Surgery Instruments
PROMED Hooks & Edit Edit 1

Retractors
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Where to Put Your Tags

CATEGORY DESCRIPTIONS

Category
Subcategory

Low Level

Anaesthetics
Action Positioning Gels
Andillary Products

Cateqo
Meta Page El’\tqg

Meta Key Words

Meta Description

Put Your SEO Tags in These Boxes

Related Categories

Related
SubCategories
Page Header

(Appears above

I d1B & U sl ¥ a0 EEIIA '? ~||| Styles = || Paragraph |~ || FontFamily |- ||Font Size -

product display) | @lfa Gff= o b D EREo BT S @m|
= 125 3a 2| [Fr | [|— < =% x|[§2 B =| v v |3 & D=

Path: p

& DOllm 7 o s ¥ 53 G 05 GI|A -2 -/ styles

Words:0

Page Footer

~ || Paragraph ~ || Font Size |

- || Font Family
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Check it our

* Then check to see if your site changes its SEO
tags based on this information by loading in
category pages.

e |fit does — great

e |fit doesn’t —you’ll needs some code updates
as this stuff wasn’t around when your site was
built originally.

Y S o [ T



End of Product Categories On
Page Optimisation
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Information Web Page
Optimisation Strategies

Optimising your GTP web pages for
the search engines.
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Web Page Optimisation Strategies

* Page Title Naming to include key phrases
where possible

* Headlines in the content to contain key
phrases (H2,H3,H4)

* Title Tag and Description Tag Fields to contain
key phrases in order of popularity

Y S o [ T
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Web Page Optimisation Strategies
Continued...

* Content to contain key phrases

* Position of keywords and keyword density to
e considered.

* Focus on 1-2 core phrases per page

e 2-5links from your web page to other web
pages on your site using good anchor text.

* Image names to contain keywords and image
descriptions to contain keywords.

Y S o [ T
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Page Title Naming with GTP

keywords and phrases in
the “title of story” field. =———p
e Especially for pages about

your services

M P

* These keywords will Title of Story  Qualty Assurance
automatically become part Author:
of the title tag and web

Example of where in the GTP Editor

page address. to target your phrases. The example
here targets the phrase “Quality

Assurance”
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Headline Optimisation

U iNews EDIT A WEB PAGE

" 1D: 63908 - Quality Assurance

L]
Update Stor
Files P A

Web Page Content Search Engines  Miscellaneous Images

[H DB r o | X 2@ T G| A 22 | stes v|[Headng2 |~ |[Font famiy |v|[Fontsze v

H2 headline at the top e e e ‘

Quality Assurance

O I e a ‘ I I a e Quality Assurance or QA for short refers to a program for the "systematic monitoring and evaluation of
[] the various aspects of a project, service, or facility to ensure that standards of quality are being met."*

Our definition of quality assurance covers all of the above definition but also includes:

+ Staff Training
« Team Recognition
+ Quality control of suppliers

« Client/ customer recognition

L]
[ ) P a C e e W O r S I n and many more areas of business to cater for a more holistic
approach to Quality Assurance rather than focusing just on the
product or service
| Q|8 7 U ase|| X a2 WA 22 - styles ~ || Format ~|| Font family |~ || Font size =
. T =1 LYol | O Do B s @
subheadi NgZS of H3 and BT e —
[} Famly -

H4 variety.

H2 Header

Business Organising Charts and Why They Are
So Effective.

*  The examples right show the key phrase quality L 5 T M et RS A
assu ra nce bei ng ta rgeted (Top) a nd the ph rase Call Kolbe Systems today on 1300 005 356 to see what an
. . effective organising chart really looks like.
organising charts (Bottom)

Your Kolbe Systems Organising Chart will deliver;

« Clarity between roles e ——— H3 Header

« Organisational Accountability




Title Tag and Description Tag Optimisation

* Edit the Search Engines Tab for Each 2 iNews EDIT A WEB PAGE

1D: 63896 - Business Organising Charts

Add New Web Page | Add New Web Pags Lia This | Clear M5 Word Code | List Web Pagas | Lt Web Pages By Navigation  Lef Navigation | List Web Pages By Navigation » Left Navigation » Business Systams
age e
) ] Update Story
Web Page Content Search Engines Miscellaneous Files Images

This tab contains data to help list this story in the search engines. The Page Title should be a short description of the story. The Keywords should be a
list of about: 30 words or short phrases (2 or 3 words) describing the story, separated by commas. The Description should be a longer description of the
story. Try to include some of your keywords, but avoid just listing them again as this can hurt your search engine rankings.

d Pa ge Tit I e : P i p e Se p a ra te “ | ” yo u r key Your website may use some of these fields diferently. I you are not sure, please contact GTP.
p h ra s e S a n d h ave yo u r m Ost po p u I a r Page Title | Business Organising Charts | Organisational Chart | Business Flow Chart| Perth Western Australia

(About 10 words long - if this field & blank, the main story title wil be used)

p h ra s e S a p p ea r fi rst Meta Keywords | business organising chart, organisational chart, business flaw chart, Perth WA, Westem Australia

(30 words or
phrases, comma

e Page Title: Finish with your s
ge Og ra p h i C m O d ifi e rS O n t h e e n d Met3 Descripton ;f;z:z;‘xg;;z:;@hans and Why They Are So Effective. Business systemisation services and organising charts

 Meta Description: Include your key
phrases but try and make content
interesting and appealing

 Meta Keywords: comma separate
phrases but only use phrases used on
the page

The search engines tab in the
GTP web page editor enables
you to specifically target
keywords in the title, description
and keywords tags.
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Content to Contain Key Phrases

| iNews EDIT A WEB PAGE

. ID: 63896 - Business Organising Charts
W a y S I I l a e S u I e O Add New Web Page | Add Newr Web Page Like This | Clear MS Word Cods | List Web Pages | List Web Pages By Navigation » Left Navigation | Lt Web Pages By Navigation » Left Navigation » Business Systems
Close Window

Update Story

Web Page ‘Content Search Engines Miscellaneous Files Images
| QB 2 U o X GG 5| A 22 | sties ~| Format ~||Font family |~ || Font size =
re pea e ey p ra Ses EEEsRNEElEFE« I Gl R e kS @
=] |l e al ||— 2@ |2 % B = |38 0=
UISLOVEISU LAt 1 U0 GEL (ST LHilgs 1giiL, yUul UUSIESSES PErioniiance Wil CAPSIISNICe a quarituii icaps:

At Kolbe Systems, one of the things that we do extremely well is to
work with you to develop your business organising chart in which

ithin th tent of
we identify every area of your business, who is responsible for it and
t e W e p a g e how to tell if it is performing to your required standards

Your staff will love the the fact that is is clear about what they need b‘

to be delivering and what your business needs to be doing to effectively . - P
deliver services and profits. .

We will deliver to you a fully outlined, in e i or ising Chart of your entire business

* Also use variations of

the key phrase where Example: shows the use of the

possible in the text. targeted key phrase “business
organising chart” within the copy
on the editor.




<>-gtp commerce

Position of keywords and keyword density

* Place targeted key phrases as early in any headings,
product names, or body copy as possible.

* Google places high priority on words that start off on
a a web page above and beyond those that appear
later.

* Also place targeted phrases near the end of a web
page.

 Don’t repeat the exact same version of a key phrase
more than a few times on a page.
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Focus on 1-2 core phrases

 Don’t try and place every key phrase on every
page.

* Focus each page on 1-2 core phrases and style
your content around this.

Y S LT ———
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Internally Link Using Anchor Text

* Link from one of your web pages to another
with a targeted key phrase as the “anchor
text” within your page content.

Y S LT ———
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Image Optimisation

e Name images with ta rgeted '“"l"“'“
key phrases ||| fenera | =
) Image URL http:/ v kolbesystems.com.au/images/Dale] [EE]
Image list | V|

Image description |Bu5ine55 - Systems - Policies and Procedures |

PY E .G ) d ou b I e-cam pi ng_ | Titlel [Business Systems - Palicies and Procedures |
mattress.jpg |

* When inserting image into a
web page make sure the
image description and
image title are filled out to

contain the targeted key
phrase. Example shows where to edit image

keywords in the GTP web page editor.

| A
-
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End of Presentation

* Support: support@gtp.com.au
* Phone: 1300 856 533
e After Hours: SMS 0411 352 766

 Web site: http://www.gtp-icommerce.com

Check out the Online CRM:
http://www.gtphub.com

Y S LT ———



mailto:support@gtp.com.au
http://www.gtp-icommerce.com/
http://www.gtp-icommerce.com/
http://www.gtp-icommerce.com/
http://www.gtphub.com/

